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I read it in the local newspaper, so it must be true. Don’t worry; it 

was not a Rupert Murdock newspaper nor one owned by Conrad 

Black, who has just emerged from jail in the U.S., and is heading 

back to Canada, apparently with some sort of temporary official 

paperwork that keeps one on one’s toes, so he had better not 

speed in his Jaguar or litter the road with Cuban cigars.  

 

The headline read: “Survey seeks impressions of NOTL; First 

step in research by rebranding committee.” Seniors know all 

about branding. Basically, you hog-tie a cow or a steer, and after building a sufficiently hot fire, 

you apply a red-hot branding iron to the buttocks, and with a little steam by-product, it produces 

a distinctive marker on the animal. In the old days, cowboys used simple symbols such as a 

circle around a letter so that you knew that the animal belonged, say, to the “Circle K” ranch. 

Fortunately for the cattle, it was counter-productive to brand with long surnames or hyphenated 

surnames which are in fashion these days.  

 

I didn’t know we had a problem with rustlers here in quiet NOTL, quiet that is if you don’t live 

close to a winery with those huge propellers that keep grapes refreshed throughout the night. My 

immediate fear was - oh my goodness; they are going to brand all of us who live here with 

NOTL imprinted on our rumps so that officials can readily identify us at the swimming pool, but 

the first sentence read, “If Niagara-on-the-Lake was a car, what kind of car would it be?”  

Apparently the town’s special volunteer advisory committee, composed of well-meaning types, 

wants to know our impressions of the town. It’s the first phase of research being conducted by 

the group in an effort to help develop a new community identity. The article says that the work 

stems from the town’s Strategic Plan, and will eventually result in a new logo and statement of 

principles.  

 

Let me take a shot at the car question, and thank goodness it’s not a bus because NOTL 

discourages the production, keeping and raising of children; in fact, the school board closed the 

high school and moved their support staff here, concluding that only very old people reside in 

NOTL, even some United Empire Loyalists, but mainly people from Toronto who have retired 

and sold their homes for a fortune that in turn, allows them to live in style, taking in Shaw plays, 

and dining at expensive wineries. The car? Naturally, it’s a 1914 . 

 

What I’d like to know is what’s wrong with our current brand and logo, a clutch of grapes 

garnished with a dollar sign? Makes sense to me. Or perhaps you prefer a doorman or concierge 

standing in front of a manor home as in Downton Abbey? We are fastidious here in NOTL. For 

example, it’s frowned upon to try and take your empty beer bottles to the beer store. They don’t 

accept empties, silly. You must drive to St. Catharines where you will be 

warmly welcomed, patted on the back and encouraged to return. In NOTL, 

don’t ever bring your dog into the post office. If caught, the by-law has a 

minimum $1000 fine, and your name is placed on a wooden notice board 

for public display on the main street. I’m not kidding. Maybe the new logo 

should depict a high school student being keel-hauled under a jet-boat 

which is the source of much controversy here, particularly if you are one of 

the favoured few who own a yacht and sail the Niagara River which by the 

way, runs which way, Stockwell Day? 

 

As far as new principles go, try this one on for size: “Don’t raise taxes.” 

That’s one that appeals to the fixed income crowd, worried about their Old 

Age Pension becoming two years more distant in the foreseeable future. 

 


